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Introduction/ Summary

In today's rapidly evolving financial landscape, understanding how individuals discover and
decide on investments has become increasingly important for investment firms [1]. The rise of
the number of investors [2] paired with the rise of digital platforms, social media, and online
communities has dramatically changed how people gather information and evaluate investment

opportunities [3]. Dhanai Private Equity Group, like many modern investment firms, seeks to

understand these shifting behaviors to attract new investors and tailor outreach strategies.

While much research focuses on investor behavior in general or analyzes large-scale market

trends, there is limited survey-based insight into how individuals personally learn about

investment opportunities and what channels most influence their investment decisions. This

study addresses that gap by examining the discovery channels and their impact on willingness
to invest, providing actionable insights for private equity firms aiming to engage potential

investors effectively.

By surveying adults who invest, the study identifies trends in information sources. The
findings are expected to inform private equity marketing strategies, helping firms optimize
communication channels, build trust with prospective investors, and enhance engagement by

aligning outreach efforts with the ways individuals naturally explore investment options.

Methodology

A targeted sampling method was employed to gather a relevant participant pool of individuals
with investing experience. Adults were recruited through personal networks, including parents’
friends, and other known investors, and were invited to complete an anonymous online survey.
The survey collected data on three primary variables: the types of investments participants
engage in (categorized as stocks, real estate, mutual funds, cryptocurrency, and other
common options):; how participants initially became involved in investing and the sources from
which participants obtain investment information (such as through family influence, self-
learning, financial news, professional guidance, education, etc); and the key factors
influencing their investment decisions (such as risk tolerance, expected returns, market
trends, personal financial goals, etc). All questions were presented in a multi-select format to
ensure consistency in responses and facilitate quantitative analysis. All data were
quantitatively analyzed to identify patterns in how individuals discover investment
opportunities and the primary factors that influence their decision-making processes. The
selected variables were chosen for their clarity and direct relevance to the research
objectives, allowing for potential replication in future studies examining individual investment
behavior.
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’ Which factors influence your investment decisions? (Select all that apply)
i

How did you first become involved or interested in investing? (Select all that
apply)
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